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"Poverty is a Threat to Peace."
Nobel Laureate 2006 Professor Muhammad Yunus
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"I believe that we can create a
world without poverty,

because it is not the poor who
created poverty."

"We will create a poverty
museum by 2030. We will
start with Bangladesh.”
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The Grameen Bank - a success story to build on
Impact on ~40M Lives in Bangladesh

...brings microcredit to poor people
who otherwise would not be able to
obtain a loan

...since its founding in 1983 it has
loaned over 6 billion €—some in
portions of as little as 5 Euros

.. it has 7.6 million clients, 97%
women who are also owners of the
bank

...active in over 80,000 villages
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Grameen Bank was the first Social Business providing the seed and P i( =
structure for the creation of many businesses across all industries ;
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Grameen is not only active in Bangladesh

Legend:

Grameen Bank
Grameen Trust

Grameen Foundation USA
Grameen Foundation Australia

Fundacién Grameen Argentina

LB QOB

Grameen Jameel (MENA)

L
® Fundacién Latino Grameen (Spain)
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Grameen is not only a bank...

...it'is also a family of businesses
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Grameen is not only a bank...

The family of social businesses! and much more :-)
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Social Business is a Third Way Between g
Traditional Business and NGOs/Public Sector :

NGOs/Public Sector

Grameen

: - Traditional Business
Social Business
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Self sustainable . Self sustainable

"Social business unites dynamism of traditional business with social
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Grameen developed in several waves
The evolvement of the Grameen family of businesses

Microfinance in

Bangladesh 1943

Grameen Bank
(7.6m clients in Bangladesh)

Inter-

) L 1989
nationalization

(144 partners in 38 countries, 6.6m clients worldwide)

Engagement in essential industries: Healthcare, Education,
Energy, Agriculture, IT, Telecommunications, Textiles

Partnering

Employment

Diversification I 1994

Joint Ventures with Corporates:

2006 | . one 2006, Veolia 2008, BASF 2009
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The Seven Principles of Grameen Social Business
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1. Business objective will be to overcome
poverty, or one or more problems (such as
education, health, technology access, and
environment) which threaten people and
society; not profit maximization

2. Financial and economic sustainability

\ 3. Investors get back their investment amount
only. No dividend is given beyond
investment money

4. When investment amount is paid back,
company profit stays with the company for
expansion and improvement

5. Environmentally conscious

6. Workforce gets market wage with i

better working conditions i
7. ...do it with joy i(t»\— -
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